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Legal Disclaimer 

The proposals contained in this consultation document should not be read as reflecting or stating Coimisiún na Meán’s final position on any of the matters that are the subject of consultation. Please note that any views on the interpretation of legislation or Coimisiún na Meán’s obligations are provisional and non-binding and should not be read as reflecting Coimisiún na Meán’s final position. Please refer to the underlying legislative provisions for a statement of the law in this area.
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CHAPTER 1: INTRODUCTION
Coimisiún na Meán (“the Commission”) is Ireland’s regulator for broadcasting, video-on-demand, online safety, and media development. The Commission was established in March 2023 under the Online Safety and Media Regulation Act 2022, which amended the Broadcasting Act 2009 (“the Act”). The Commission has a wide range of responsibilities, which include the setting of standards and regulations for different types of media and online services under the jurisdiction of Ireland.  
One of the Commission’s key duties under the Act is to make media service codes and media service rules to govern the standards and practices of broadcasters and providers of audiovisual on-demand media services. 
The Commission is currently undergoing the process of making such media service codes and media service rules. As part of this, the Commission is required to engage in a public consultation on any draft media service codes or media service rules that it proposes to adopt. This consultation process provides an opportunity for diverse perspectives and feedback to be considered and incorporated into effective regulatory rules.  
This document is concerned with the introduction of new rules for audiovisual on-demand media service providers and the services that they provide. The following sections contain information on the proposed media service codes and media service rules that the Commission proposes to introduce, as well as the specific issues that the Commission is seeking feedback on, and the process for making submissions to the Commission. 
This consultation process is being undertaken in accordance with the Commission’s statutory obligations under the Act, which are outlined in further detail below. 
1.1 Relevant Background
Definition of Audiovisual On-demand Media Service 
The regulatory rules that the Commission is seeking to introduce will apply to all audiovisual on-demand media services that are based in or operate from Ireland. An “audiovisual on-demand media service” is one that allows for the viewing of programmes at the moment chosen by the viewer, and at the viewer’s request, on the basis of a catalogue of programmes made available by the service. The chosen programme is generally streamed with the capability of being viewed across different devices, such as a Smart TV, tablet, or mobile phone. 

This type of media service is distinct from traditional television broadcasting, where programming content is broadcast under a fixed schedule. Examples of well-known audiovisual on-demand media service providers include platforms as RTÉ Player, Apple TV, and Virgin Media Player.

Audiovisual on-demand media services are also commonly referred to as “video-on-demand” services. For convenience, this consultation document uses the term “on-demand service” or “on-demand provider” as shorthand when referring to “audiovisual on-demand media service providers” and their services.

The Audiovisual Media Services Directive

A key objective of the Commission in introducing regulatory rules for on-demand providers is to give effect to Ireland’s obligations as a member of the European Union. The regulatory framework established by the EU to coordinate national legislation in this area is provided for by the Audiovisual Media Services Directive (“AVMSD”). The AVMSD provides for minimum standards and obligations that on-demand providers must adhere to in a variety of areas, including child safety, the accessibility of the service, and the prohibition of content that incites hatred. 

On-demand providers that are not based in Ireland are not regulated by the Commission. These are regulated by the respective Member States that they are based in or operate primarily from. For example, Netflix has its European base in the Netherlands, and is therefore regulated by the Dutch media regulator for all of its operations within the EU. 

Media Service Codes & Media Service Rules

The Act gives effect to the AVMSD in our national law by requiring the Commission to make media service codes and media service rules to regulate on-demand providers that are established in or operate primarily from Ireland. The Commission may also make codes and rules that regulate matters in addition to the minimum standards required by the AVMSD, in diverse areas such as rules relating to privacy and fairness, objectivity and impartiality in news and current affairs.

Media service codes are made by the Commission under Section 46N of the Act. Such codes generally are designed to address the content of programmes, ensuring that all content made available on the service adheres to established standards. This includes, but is not limited to, regulations that relate to content that may be harmful to children, content that incites hatred against groups, and the use of commercial communications including advertising, sponsorship and product placement.

Media service rules generally relate to the presentation and structural aspects of the service being provided, covering matters such as promoting the accessibility of the service to all members of the public. These are made by the Commission under Section 46O of the Act. 



Once introduced, the media service code and media service rules made by the Commission will apply to all on-demand service providers that are based in or operate from Ireland. The Commission has published and will maintain a register of on-demand providers to whom the relevant media service codes and media service rules will apply to which is available on the Commission’s website – https://www.cnam.ie/wp-content/uploads/2024/01/VOD-Register-January-2024.pdf 

1.2 Draft Media Service Code & Media Service Rules for Audiovisual On-demand Media Service Providers 

In accordance with the consultation procedures set out under the Act, the Commission has prepared draft media service codes and draft media services rules to apply to on-demand providers (the “Draft Code and Rules”), a copy of which is appended to this consultation document.

The Draft Code and Rules has consolidated the media service codes and media service rules into the one document for clarity and to streamline the regulatory framework for on-demand providers.

The primary purpose of the Draft Code and Rules is to give effect to the standards and obligations required of on-demand providers under the AVMSD. 

1.3 Legal Framework for the Consultation Process

The drafting of the Draft Code and Rules and this public consultation have been undertaken in accordance with the statutory obligations of the Commission under the Act. Section 46N(6) of the Act requires the Commission, in making or amending a media service code, to have regard to the following matters:-

· The degree of harm likely to be caused by the inclusion of a particular matter in programming material.
· The likely size and composition of the potential audience for programming material. 
· The likely expectation of the audience as to the nature of programme material, and the extent to which the nature of the programme material can be brought to the attention of potential members of the audience.
· The likelihood of persons who are unaware of the nature of programme material being unintentionally exposed to it by their own actions.
· The desirability of securing that the provider of an audiovisual on-demand media service informs the Commission of any change affecting the nature of the service, and of any change relevant to the application of media service codes.
· The desirability of maintaining the independence of editorial control over programmes. 

As per Section 46Q of the Act, before the finalisation of a media service code or media service rule, the Commission is required to:
· Make a draft of the code or rule available for inspection by any person.
· Allow individuals to make submissions in relation to the draft within a specified period.
· Publish a notice that a draft is available for inspection, details on how it can be inspected, and the period for making submissions. 

As the Code and Rules will apply to an information society service, the Commission is now submitting the Code and Rules to the EU Commission under Directive (EU) 2015/1535 (the “TRIS Directive”). This involves a process that is likely to take three (3) to four (4) months. The EU Commission and other EU countries may make comments or submit opinions on the Code and Rules during this process. Following the completion of this consultation and the process under the TRIS Directive, the Commission will finalise the Code and Rules and publish a final decision. The Code and Rules will be binding on services to which it applies.

1.4 Consultation Objectives and Future Review

The primary objective of this consultation process is to gather feedback on the Draft Code and Rules, which are necessary to give effect to the AVMSD in Irish law. 

To do this, we are seeking responses to specific questions relating to Draft Code and Rules that are set out under Chapter 2. The Commission encourages respondents to focus their submissions on the questions asked in this document and adhere to the guidelines for submissions detailed in Chapter 3. 

At the conclusion of the consultation process, the Commission will consider all submissions received prior to adopting the final version of the Codes and Rules.  

After the Codes and Rules take effect, the Commission plans to continue engaging with stakeholders and will consult further. In particular, the Act allows the Commission to introduce rules applying to matters, including but not limited to:
· Standards and practices relating to harmful and unduly offensive content.
· Standards and practices relating to protecting the privacy of individuals.
· Standards and practices relating to potentially harmful advertising, including on certain food products deemed unhealthy.
· Standards and practices relating to party political programming.
· Standards and practice relating to balanced gender representation of participants in news and current affairs programmes.
The Commission intends to engage in further consultation to consider whether the Codes and Rules should be extended to address any of the above matters in the future. 
The Commission looks forward to this collaborative engagement with stakeholders and the public to develop fair and robust regulatory rules for on-demand media services.  This process will commence in Q1 2025.
1.5 Note on Draft Code and Rules relating to Accessibility

The Draft Code and Rules contains provisions relating to the obligations on on-demand providers to ensure that programme content is accessible, for example via the provision of subtitling, sign language or audio description. Separately, the Commission is updating its accessibility rules for broadcasters, and this will be the subject of a separate consultation process open to the public, broadcasters and interested stakeholders.

As part of the consultations on both the new on-demand and updated broadcasting rules on accessibility, the Commission will engage directly with people who are blind or vision-impaired and people who are deaf or hard of hearing. This will entail engagement with the Commission’s User Consultative Panel and relevant Disabled Persons’ Organisations.

1.6 Structure of Consultation Document

Chapter 2 of this document describes each provision of the Draft Code and Rules, together with the reasons why the Commission has drafted each provision in the terms it has. Details about how to submit your response to the consultation process are also provided and the consultation document includes a series of questions about the proposed media code and media rules. The Commission requests that you respond to the questions set out in the document in accordance with the guidance provided for under Chapter 3.

The deadline for responses for the consultation process is Tuesday 6th August 2024.









CHAPTER 2: DRAFT CODE AND RULES

This section of the consultation document details the provisions of the Draft Code and Rules. A copy of the Draft Code and Rules is provided at Appendix 1.  

2.1. Overview

The following subsections provide an overview of the structure of the Draft Code and Rules and lists the questions on which the Commission seeks your feedback. Details on how to respond to these questions are in Chapter 3 of this document. You do not have to respond to all questions in your submission, but the Commission would encourage you to respond to all the questions that you consider relevant to you or your stakeholders. Where you wish to answer a question, please give reasons for your answer. 

Summaries of each section of the Draft Code and Rules are set out below in chronological order. These summaries paraphrase the key parts of each section of the Draft Code and Rules and are not as precisely worded as the draft provisions themselves. If you wish to understand the provisions in detail or to provide detailed comments on the way they are drafted, you will need to read the provisions of the Draft Code and Rules in the Appendix alongside the relevant legislation. 

2.2 Draft Code and Rules: Introductory Sections (Sections 1 – 8)

The following section summarises the introductory sections to the Draft Code and Rules. These set out the context for the making of the Draft Code and Draft Rules, including their legislative basis and their scope. Information on the complaints processes for a contravention of the code and/or rules is also covered. 

Section 1: Introduction

This section sets out the authority of the Commission under the Act to make media service codes and media service rules for broadcasters and on-demand providers. 

Section 2: Scope and Jurisdiction

This section states that the Draft Code and Rules gives effect to the AVMSD in Ireland. The measures apply to on-demand providers within the State’s jurisdiction and do not cover those outside of the jurisdiction.

Section 3: Purpose, Preparation, and Application of the Code and Rules

This section states the purpose of the Draft Code and Rules is to ensure compliance with the AVMSD by on-demand providers within the State’s jurisdiction. The preparation of the media service code considered factors such as potential harm that might be caused by programme content, the possibility of unintended exposure to programme content, the extent to which the nature of the programme content can be brought to the attention of potential members of the audience, amongst other matters. The Draft Code and Rules were prepared following the procedures in Section 46Q of the Act. 

Section 4: Regulatory Principles Relevant to the Code and Rules

This section states that the Commission is required to act lawfully, rationally, and fairly. It must consider its statutory objectives and functions, rights under the Constitution and the EU Charter of Fundamental Rights, the ECHR, and EU Treaties. The section also outlines the Commission’s broad objectives and functions, including ensuring safety for children, serving the needs of the people with disabilities, and their requirements for accessibility to those services, addressing harmful or illegal content, and promoting quality, diversity, innovation, and sustainability. 
Section 5: Severability

This section provides that if any part of the Draft Code and Rules is found to be unlawful or unenforceable, it does not affect the rest of the regulations. Provisions found invalid will be severed, maintaining the effectiveness of the remaining sections. 

Section 6: Waiver

This section provides that if the Commission does not respond to or comment upon any submission, assessment, proposal, report, compatibility statement or any analogous document submitted to it by an on-demand provider, this shall not be deemed to be an acceptance or approval of the contents of any part of a submission, assessment etc., by the Commission and shall not imply that the on-demand provider has complied with its obligations under the Act and/or the Code and Rules

Section 7: Compliance and Enforcement

This section sets out the compliance framework for on-demand platforms and the consequences for a contravention of the Codes and Rules. It is mandatory for on-demand providers to maintain systems and controls demonstrating their adherence to the obligations in the Code and Rules. In addition, on-demand providers must also have in place a code of practice for the handling of complaints about content on their service(s)

Section 8: Complaints

The complaints and enforcement procedures introduced in the Act are an important change to the regulatory framework for on-demand and other media services in Ireland. Under the Act, the Commission has significant powers to investigate contraventions of the Code and Rules and impose sanctions. 
For users of services, this section provides details on how they may make a complaint if they believe an on-demand service provider has not complied with any part of the Draft Code and Rules. They are encouraged to first raise the matter with the on-demand service provider to facilitate a speedy resolution. The contact information relating to the making of a complaint to the Commission is provided. 

Consultation Question:

Question 1: Do you have any comments on Sections 1 – 8 of the Draft Code and Rules?

2.3 Draft Code and Rules: Definitions (Section 9)
Section 9: Definitions
This section sets out the definitions for following important terms that are used in the Draft Code and Rules:
· Access Services
· Audio Description
· Audiovisual Commercial Communications
· Audiovisual Media Service
· Audiovisual On-demand Media Service
· Captioning
· Child / Children
· Editorial Responsibility
· Sign Language, including Irish Sign Language
· Media Service Provider
· Product Placement
· Programme
· Sponsorship
· Surreptitious Commercial Communications
· Subliminal Techniques
· Subtitling
The definitions of each of the above terms have been drafted to reflect their equivalent terms in the relevant legislation or as defined in prior regulatory contexts. 
Consultation Question:
Question 2: Do you have any comments on the proposed definitions contained in the Draft Code and Rules?

2.4 Media Service Code: Harmful Content (Section 10)
In order to keep our media environment safe, certain standards are needed to safeguard children and protect audiences from exposure to content that could be harmful or that incites hatred. The AVMSD requires that regulations are put in place to either prohibit or restrict such content and the Commission has set out under this section rules to protect both children and the general public.  
Section 10: Harmful Content
This section outlines the responsibilities of on-demand providers to prevent the distribution of harmful content on the services that they provide to the public. It requires that providers do not include in their catalogue certain content, including that which may provoke the commission of a terrorist offence or that is likely to incite violence or hatred against individuals of a group as defined under the EU Charter of Fundamental Rights. 
On-demand service providers are also required under this section of the Code to protect children from content harmful to their development. Pornographic content or gratuitous violence is to be restricted to ensure that children cannot normally see it. 
Such protective measures may involve safeguards such as the provision of parental controls, including restricted modes and P.I.N. Access, or other technical measures that achieve an equivalent outcome of the foregoing.  Any such measures should be proportionate to the potential harm the content could cause to children, with the most harmful content being subject to the strictest controls.  
The section further provides that children’s data gathered in the process of content restriction must not be used for commercial purposes. 
On-demand providers are also required to inform viewers about content that could harm children’s development, using a system describing the potentially harmful nature of the content of an on-demand media service. 
This section gives effect to Article 6 and Article 6a(1) – (3) of the AVMSD.
Consultation Question:
 Question 3: Do you have any comments on the requirements relating to harmful content provided for under Section 10?



2.5 Media Service Code: Right to Cinematographic Works   (Section 11)
Section 11: Rights to Cinematographic Works
This section provides that on-demand service providers shall not transmit cinematographic works outside periods agreed with the rights holders. It gives effect to Article 8 of the AVMSD.
Consultation Question:
Question 4: Do you have any comments on the requirement not to transmit cinematographic works outside periods agreed with the rights holders?
2.6    Media Service Code: Audiovisual Commercial Communications (Section 12)
To protect audiences from commercial communications that might harm the interests of children and the general public, certain standards are needed to prevent the inclusion in on-demand media services of harmful advertisements, sponsorship or product placement. Such harms include misleading advertisements, the undue commercial influence on programme content and the use of surreptitious commercial communications.
Section 12: Audiovisual Commercial Communications
This section requires that all audiovisual commercial communications presented on on-demand service providers are clearly recognisable as such to the audience. The use of surreptitious or subliminal techniques is prohibited. Commercial communications must further not:
· Violate human dignity.
· Discriminate based on sex, race, ethnicity, nationality, religion, disability, age, or sexual orientation. 
· Promote behaviour harmful to health, safety, or the environment.
· Advertise tobacco products, electronic cigarettes, or prescription-only medicines.
· Encourage excessive consumption of alcohol.
The section also provides that such commercial communications must not harm children, and prohibits certain types of advertising, including communications that encourage direct purchasing through exploitation or the targeting of children with alcohol advertisements. 

Specific rules relating to the advertising of alcoholic beverages are also provided for and advertisements for alcohol must not:
· Target or feature children.
· Associate alcohol with improved physical performance or driving.
· Imply alcohol contributes to social or sexual success.
· Attribute alcohol with therapeutic benefits or as a means to overcome personal conflicts.
· Encourage excessive drinking or negatively depict moderation. 
· Highlight high alcoholic content as positive.
This section gives effect to Article 9 of the AVMSD and aims to ensure responsible advertising practices regarding content potentially harmful to children and public health. 
Consultation Question:
Question 5: Do you have any comments on the requirements relating to commercial communications provided for under Section 12?
2.7  Media Service Code: Sponsorship (Section 13)
Sponsorship is a form of commercial communications that may create the risk of undue influence being exerted over on-demand providers or the programming content on the services that they provide. Rules that ensure that the editorial independence of the provider is protected, and that all sponsorship is transparent are necessary to protect audiences from misleading advertising and facilitate trust in commercial communications. 
Section 13: Sponsorship
This section details the regulations regarding sponsored content on on-demand service providers. It requires that:
· Editorial independence is maintained and not influenced by sponsors.
· Sponsorship does not directly encourage the purchase of the sponsor’s goods or services.
· Viewers are clearly informed about sponsorship agreements.
· Sponsored programmes are clearly marked with the sponsor’s name, logo, or other symbols at appropriate times during the programmes. 
Sponsorship from tobacco manufacturers or sellers is prohibited. Sponsorship must not promote prescription-only medicines. The sponsorship of news and current affairs programmes is prohibited as is the showing of sponsorship logos in children’s programmes, documentaries and religious programmes. 
This section gives effect to Article 10 of the AVMSD and aims to ensure transparency in sponsorship relationships, as well as restricting the sponsorship of certain products for the public good. 
Consultation Question:
Question 6: Do you have any comments on the requirements relating to sponsorship provided for under Section 13?
2.8 Media Service Code: Product Placement (Section 14)
Responsible product placement is crucial to protect audiences from being misled and to protect the editorial integrity and independence of programme content. It is important that the regulatory framework requires that product placement is used transparently and is restricted to certain types of content. 
Section 14: Product Placement
This section details the regulations for product placement for on-demand providers. Product placement is a type of commercial communication that, unlike advertising, is not separate from the programme content itself. The Code provides that product placement is generally permissible, except in news, consumer affairs, religious and children’s programmes. The product placement must not affect the provider’s editorial freedom, overtly push sales of goods or products, dominate the content, or be unannounced to viewers. The section further prohibits the product placement of tobacco products and prescription-only medicines or medical treatments.
This section gives effect to Article 11 of the AVMSD and aim to ensure the responsible use of product placement in audiovisual content. 
Consultation Question:
Question 7: Do you have any comments on the product placement requirements under Section 14?
2.9 Media Service Rules: Accessibility of audiovisual on-demand services (Section 15)
Standards and obligations to promote accessibility features are essential to ensure that all individuals are able to access and enjoy media content. Such features include audio descriptions, subtitling, and sign language interpretation. Requiring on-demand service providers to continuously and progressively enhance the accessibility of their services helps ensure that our media environment is fair, inclusive, and serves the broadest possible audience. 

Section 15: Accessibility
The Media Service Rules section provides for the requirements for ensuring accessibility on on-demand service providers. These include that on-demand service providers must take proportionate measures to ensure that their programmes are made accessible to persons with disabilities, through measures such as subtitling, sign language and audio description. 
On-demand providers are required to draft and submit an accessibility action plan to the Commission within six months following the implementation of the media service rules, which must be updated on an annual basis. This action plan is to address matters including:
· The proportion of access services that the media service provider proposes to make available each year on the on-demand service(s) that it provides.

· [bookmark: _Toc165642835][bookmark: _Toc166156586][bookmark: _Toc169864381]The measures to be taken to adhere to the quality standards developed by the Commission.

· [bookmark: _Toc165642836][bookmark: _Toc166156587][bookmark: _Toc169864382]Proposals with respect to the provision of emergency information further to Section 15.8.

· [bookmark: _Toc165642837][bookmark: _Toc166156588][bookmark: _Toc169864383]The manner in which the media service provider will promote access services made available on the on-demand service(s) that it provides.

· [bookmark: _Toc165642838][bookmark: _Toc166156589][bookmark: _Toc169864384]Proposals to consult with users of access services on the provision by the media services provider of access services on the on-demand media service(s) that it provides.

· [bookmark: _Toc165642839][bookmark: _Toc166156590][bookmark: _Toc169864385]Proposals with respect to ensuring that there is an accessible mechanism for dealing with complaints and queries from audiences with respect to the provision of access services.
In deciding the measures, the provider is to consider a range of influencing factors, namely: -
· The nature of the audiovisual on-demand provider and the services provided.

· The stage of development of the on-demand provider and its capacity to provide accessible programmes.
· The level of current provision of access services made available by the provider.
· The type of programmes provided in the catalogue of the on-demand service.
· The technical and human resource cost for the on-demand provider of access services. 
· The technical capacity of the on-demand provider. 
On-demand providers will also be required to adhere to quality standards for the provision of access services that are developed by the Commission. Any emergency information transmitted by the provider must be done so in a manner which is accessible to persons with disabilities.  
These media service rules give effect to Article 7 of the AVMSD and aims to ensure that on-demand service providers take action to improve the accessibility of their services.
Consultation Question:
Question 8: Do you have any comments on the requirements relating to accessibility as set out in Section 15?

CHAPTER 3: RESPONDING TO THIS CONSULTATION
At the outset, respondents may wish to refer to the Commission’s Consultation Guidelines, which can be accessed at: 
https://www.cnam.ie/wp-content/uploads/2023/06/ConsultationGuidelines_June-2023-1.pdf 
The Commission seeks views, information, and evidence, in relation to each of the consultation questions detailed in Chapter 2 of this consultation document. 
These questions have been consolidated for convenience and are listed in Appendix 2. You do not have to respond to all questions in your submission to the consultation. 
When preparing your response, please:
· Refer to the full text of the Draft Code and Rules and other resources provided in the appendixes rather that the summaries provided in the consultation document, which are intended to be indicative only.
· Clearly identify the specific section(s) or proposal(s) of the Draft Code and Rules that are being addressed in the response.
· give reasons for your answer; and 
· Be concise.

Respondents can make their submissions in writing by email or by post / hand to one and have the option of using the consultation response form provided at Appendix 3 to this document. Responses can be sent to the following:
Email: codes@cnam.ie 					Contact person: Robert Crowley
Post: 	Coimisiún na Meán, One Shelbourne Building, Shelbourne Road, Dublin 4, D04 NP20.
Timeframe for responses
All responses to this consultation must be submitted to the Commission on Tuesday 6th August 2024.
If you require any assistance with making a response, please contact Coimisiún na Meán by email at codes@cnam.ie or by phone at 01 644 1200.
Personal data
The Commission shall comply with its obligations under the General Data Protection Regulation (“GDPR”), the Data Protection Act 2018 and any other applicable data privacy laws and regulations. The Commission is obliged and committed to protecting all personal data submitted. 
The Commission has an appointed Data Protection Officer who is registered with the Data Protection Commission. You can find out more on how the Commission processes personal information in the Commission’s Data Protection Policy available at: https://www.bai.ie/en/about-us/data-protection-policy/.
For this process, the Commission will collect the name, email address, and any other personal information included in your response. The name of the respondent to this consultation and the response provided will be made publicly available. However, the Commission will not make publicly available your contact details, such as your address, phone number or email address. The information collected will be used only for the purpose of this review and for no other purpose. 
Confidential Information
It is the Commission’s intention to publish submissions received in response to this consultation. Please provide your response as a non-confidential document, with confidential information contained in a separate annex, or submit a redacted non-confidential version together with your response. The Commission will treat confidential information in accordance with its Consultation Guidelines.
Freedom of Information
Information held by the Commission is subject to its obligations under law, including under the Freedom of Information Act 2014. The Commission will consult you about information you mark as confidential before making a decision on any Freedom of Information request.
Registration
If you are interested in keeping up to date with the work of the Commission, you are invited to register your contact details at https://www.cnam.ie/sign-up-to-newsletter/ to receive our news, updates, and publications. 

Appendix 1
Draft Audiovisual On-Demand Media Service 
Code and Rules

The word version of the draft Code may be found on the Commission’s website by accessing this weblink –
https://www.cnam.ie/wp-content/uploads/2024/07/2_DraftOnDemand-Code-Rules-1.docx 


Appendix 2
Consultation Questions

Question 1: Do you have any comments on Sections 1 – 8 of the Draft Code and Rules?

Question 2: Do you have any comments on the proposed definitions contained under Section 9 of the Draft Code and Rules?
Question 3: Do you have any comments on the requirements relating to harmful content provided for under Section 10 of the Draft Code and Rules?
Question 4: Do you have any comments on the requirement under Section 11 of the Draft Code and Rules not to transmit cinematographic works outside periods agreed with the rights holders?
Question 5: Do you have any comments on the requirements relating to commercial communications provided for under Section 12 of the Draft Code and Rules?
Question 6: Do you have any comments on the requirements relating to sponsorship provided for under Section 13 of the Draft Code and Rules?
Question 7: Do you have any comments on the product placement requirements under Section 14 of the Draft Code and Rules?
Question 8: Do you have any comments on the requirements relating to accessibility as set out in Section 15 of the Draft Code and Rules?


Appendix 3
Consultation Response Form
The word version of the Consultation Response Form may be found on the Commission’s website by accessing this weblink –
https://www.cnam.ie/wp-content/uploads/2024/07/3_OnDemand_ConsultationResponseForm-1.docx 
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