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Consultation response form –
Stage 2 Deadline 30th November 2024
This form lists the questions that Coimisiún na Meán is seeking submissions on in response to the stage 2 public consultation on draft revised Media Service Codes and Rules. 
Please complete any or all sections of this form and return by email, by post or by hand to:  
Email: codes@cnam.ie 				                 Contact person: Robert Crowley
Post: 	Coimisiún na Meán, One Shelbourne Building, Shelbourne Road, Dublin 4, D04 NP20.
You do not have to respond to all questions in your submission to the consultation. 
When preparing your response, please:
· refer to the full text of the Draft Codes and Rules and not the summaries provided in the consultation document, which are intended to be indicative only;
· clearly identify the specific section(s) or proposal(s) of the Draft Codes and Rules that are being addressed in the response;
· give reasons for your answer; and 
· be concise.

Please note that this form is provided for your convenience only. Coimisiún na Meán accepts submissions in other formats or means should you prefer. 
Respondents may wish to refer to Coimisiún na Meán’s Consultation Guidelines, which can be accessed on our website.
Important note on confidentiality:
It is Coimisiún na Meán’s intention to publish submissions received in response to this consultation. If you wish to make all or any part of your submission on a confidential basis, please indicate this clearly at the start of your response to each relevant question. 
Coimisiún na Meán will treat confidential information in accordance with its Consultation Guidelines.
	Consultation title

	Revision Broadcasting Codes and Rules (Stage 2 Consultation) Deadline for Response – 30th November 2024

	Full name

	

	Contact phone number

	

	Representing

	Self / Organisation (Delete as appropriate)

	Organisation name

	

	Email address

	




Your response:
Please insert your response under each of the respective questions below.  
	Question 1: Are there any additions or amendments you believe should be made to the Broadcasting Codes to address the issue of environmental sustainability, particularly in the areas of commercial communications and news and current affairs reporting?


	Question 2: Are there additions or amendments you believe should be made to the Broadcasting Codes to promote objectivity, accuracy, and factual reporting, particularly in the coverage of matters relating to climate change, science, and health?






	Question 3: Are there additions or amendments you believe should be made to the Broadcasting Codes in respect of the coverage of news and current affairs during elections and referenda but not including the moratorium (which is currently the focus of a separate review process)?






	Question 4: Are there additions or amendments you believe should be made to extend the scope of the Broadcasting Codes to cryptocurrency and related financial products and services?







	Question 5: Are there additions or amendments you believe should be made to the Broadcasting Codes in respect of the advertising of High Fat, Salt, and Sugar products?


	Question 6: Are there additions or amendments you believe should be made to the Broadcasting Codes in respect of the advertising of alcohol products and products advertised as 0.0% alcohol content / non-alcoholic?


	Question 7: Are there additions or amendments you believe should be made to the Broadcasting Codes in respect of the advertising of infant formula, including follow-on formula? 



	Question 8: Are there additions or amendments you believe should be made to the Broadcasting Codes to enhance the protection afforded to participants in programming where such participation carries a risk of harm following broadcast? Such measures may include enhanced rules on privacy, identification, and consent, relating to programme participants.



	Question 9: Are there any measures you believe could be undertaken by the Commission to enhance support for the implementation of the Broadcasting Codes? Such measures may include consolidation and / or simplification of the regulations, stakeholder engagement initiatives, or the publication of additional guidance documentation.



	Question 10: Do you believe that the current distinctions between advertising, sponsorship, and product placement, in the Broadcasting Codes are sufficiently clear? If not, are there additions or amendments you believe should be made to provide greater clarity?


	Question 11: Are there additions or amendments you believe should be made to the Broadcasting Codes to address the issues of balance and false equivalence in news and current affairs reporting?



	Question 12: Are there any other additions or amendments that you believe should be made to the Commission’s broadcasting codes and rules?
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